Feel Free Style Guide

For Photography




Introduction
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The Feel free New South Wales brand embodies the State’s values
— diversity, freedom and liberation. It is the brand that promotes
New South Wales as a holiday destination to domestic consumers

The complementary elements of the Feel free brand are:

1. The expression "Feel free" — Feel free is an invitation to
consumers to "have your kind of holiday".

2. The logo —The Feel free logo is a visual depiction of the brand.
The vibrancy and layered effect of the logo reflects the diversity
of the state.

3. The Imagery — Images bring the values of the brand to life.
For instance, to portray the brand value "diversity", the image
selected would depict people interacting with the environment
and each other to illustrate how much there is to do.

This document outlines the essence of Feel free photography. It is
designed to assist you in selecting images for your brochure covers
or advertising or when commissioning a photography shoot.

To maximise your investment in photography, please feel free to
contact Tourism New South Wales’ Image Officer on 02 9931 1572.



When selecting images for your marketing communications
consider:

Use people to bring a scenic image to life. These people should
reflect the type of person the viewing audience can identify with.
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Focus attention on capturing people enjoying a holiday experience
and interacting with each other.
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Incorporate some action to demonstrate the experience
eg. people hiking in the mountains, rather than a scenic shot.
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Where possible, the subject should attempt to capture a unique
or unusual perspective that allows the viewer to experience
something they are not expecting.
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Avoid stylised pictures. The tone should be natural, fun,
contemporary, and light-hearted. The image should spark the
viewer'’s imagination.
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Feel free is NOT about wide open people-less landscapes.

No empty beaches, featureless landscapes, wind-blown cliff tops,
empty blue seas, isolated outback expanses. These type of scenes
can be used to describe "Feel free", but must also include
people/action/emotion, someone ‘experiencing’ the scene not just
passive sight-seeing.

Feel free is NEVER passive —When you're feeling free you "have a
go" and "get involved".




Solitude and solitary images DON'T embody the spirit of Feel free —
people, groups, couples having fun are integral to the idea of
feeling free.
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